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Reciprocal Tariffs Reciprocal Tariffs
Tariffs Charged

to the US.A. .

Carrency Maniputstion U:S-A- Discounted — Jochedint o U-S-A. Discounted

Country i ende amiers . Reciprocal Tariffs Country “wndTrade bomiers . Reciprocal Tariffs

| 67% W _34% | il Peru

European Union 39% 20% Nicaragua

Tariffs Charged

90 %

Dominican Republic
United Arab Emirates

New Zealand

Myanmar (Burma)

Tunisia
Kazakhstan

El Salvador
Cote d'lvoire

Laos

Trinidad and Tobago

Morocco
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